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Internet Consultancy Report

1. WEB BASED MARKETING

We have reviewed the major search engines which allow advertising and our results are shown below :

1.1 Advertising summary for Search Engines

The main search engines for advertising are listed below with a brief summary.  The easiest to use and monitor as well as allowing easy global advertising is Google.  The other main search engines have similar schemes, but they often require individual advertising by country or region and in some cases have high minimum fees.  Another advantage to using the Google AdWords system is that it provides step-by-step instructions https://adwords.google.co.uk/select/steps.html including an audio tutorial in the learning centre at http://www.google.com/adwords/learningcenter
Below is a summary for the main search engines and directories.  Following this we have included details for the advertising rates etc.

Google

This is the most visited search engine.  It allows sponsored keywords and phrases through it’s Google AdWords system.  This is a flexible system that allows you to create a search word panel on the right of the screen, based on the keywords you have chosen.  Each time someone clicks on the panel link, you are charged a “click through” rate that you have already established.  The ads sequenced by the click through amount that each advertisers has agreed to pay.  The more you pay, the higher you are listed and you can adjust this at any time and limit how much you spend each day.  These AdWord panels appear in other search engines and web site directories.

An example is shown in the following detail section.

Yahoo – Yahoo Media (http://uk.promotions.yahoo.com/media/index.html)
Warning do not go to yahoomedia.com as this is a spoof site trying to trap unwary people trying to find the yahoo media site.

Yahoo has produced 16 advertising options which seems very confusing.  Also, Yahoo is being re-developed from a directory style system to a more traditional search engine system, like Google.   As well as the technical changes, Yahoo has changed its web listing policy from a chargeable £199 per annum amount to a free entry listing. 

Typical Yahoo costs for a banner ad in the travel section is 4.63 pence per click.  This is in flexible, unlike Google and the minimum order value is £5000.00 

Yahoo appears to be in a state of flux which we assume will be clarified by the middle of the year.  

Details of Yahoo’s fees are in section 1.3.2

Overture (overture.com)

Overture uses other search engines for it’s searches.  It is owner by Yahoo and it’s prime function is to offer advertising displays which show on other search engines.  For example Yahoo, Wanadoo, MSN, Altavista and Lycos.

It is a pay per click system with a non-refundable fee of £60.00 which is applied to the click throughs.

Advertising panels cannot be applied globally, but are selected by target market country.  This has advantages for tightly targeted marketing, but a disadvantage when aiming at a broader market.

Ask (ask.co.uk)

Ask licences other search engines for its main search material. It targets the UK heavily with TV advertising, but is not well known internationally. It has several advertising services. Two examples are banner advertisements and sponsored links, which both appear in response to search word results. Currently for a search on “central London apartment” 10 sponsored links are displayed before any other websites.

ASK has a poor reputation in that it’s results in the past were inconsistent and often displayed web sites with no relevance to the search words. It has improved, but may still have this stigma attached to it.

Microsoft MSN (msn.com)

Microsoft is re-developing its search engine and systems as it currently uses other search engines such as the Open Directory. It does not have a submission of a web site facility. Sites are included because they are in the licensed search engines that MSN uses. Since being rebuffed from its bid to buy Google, MSN is re-inventing itself to compete.

Advertising in MSN worldwide can be very expensive. Link placements that are limited to three paid clients per keyword are available to advertisers with a minimum annual spend of $75,000. This may now include the TV advertising that they are considering.

However the site also implies that advertising has a minimum advertising spend of £5000 which we assume is for MSN UK based advertising banners.

We have asked for clarification on the rates, but you will need to call their sales department for in-depth advertising costs.

Also, if  you advertise with Overture, the advertising panels appear on MSN advertising and not MSN.

AOL 

AOL uses banner and button (panel) advertising as well as floating ads, sponsoring articles and competitions, etc. The panels are graphical versions of the Google Ad-words. You can advertise in regional AOL websites.  For example the cost for AOL.co.uk is £60 per 1000 clicks on an ad panel (6p per click).   The rates are not published for other regions, only the advertising specifications.  To get rates, we would need to know if there are specific regions that you want to advertise in.

1.2 Advertising Summary for other Specialist Directories

The following specialist directories are likely to require manual notification of the change in name or you may wish to add an entry.

Yell – http://www.yell.co.uk
Details on advertising options are in 1.3.3

Thomson Directories - http://www.thomweb.co.uk
Details on advertising options are in 1.3.3
Kellysearch – http://www.kellysearch.co.uk
Kellysearch are currently running a 90 day trial for £90 for a Priority listing (at the top of the search listings).  We have printed the main information sheet in this section. Registration can be completed on-line. The kelly salesman could not give any pricing as he needed to know the advertising budget and areas to be advertised in.

Scoot – http://www.scoot.co.uk
How to advertise

You can advertise your business by simply providing us with your details. We will contact you to promote your details on the web and in our call centres.

Promote your business on Scoot, please provide us with the following information to allow a Scoot representative to contact you either by calling 0900 2 192 192 or you can fill in a contact form at the following address http://www.scoot.co.uk/bulk/bform.asp
1.3 ADVERTISING DETAILS

The following sections have details on the various search engines and directories.

As this is the most widely used search engine, we have created a sample Google ad panel to act as an example.

Google AdWords Advertising

Adwords -  these are panels of small adverts that appear down the right-hand side of the search page.  In 
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order to be listed it is necessary to create an advertising account in Adwords.

Your ads will appear along side or above the results on Google search results pages.

Additionally, your ads could appear on the search and content sites and products in the Google network.  The Google Network is the largest online advertising network available, reaching over 80% of 30-day US internet users.  So you can be certain that your ads reach your target audience with Google AdWords.

Our global search network, includes Froogle, Google Groups, Google Directory and the following :
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Our extensive content network of high-quality consumer and industry-specific websites and products, such as newsletters (U.S. only) and email programs, includes :
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